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from our president...
“‘If | had a Million Dollars”

This popular 1990’s song was first conceived by
band members while they were counselors at a
summer music camp. They improvised this tune for
campers, randomly listing amusing things they would
buy with a million dollars. The official song lyrics go
on to mention things they would buy or do for the
person(s) they loved. Some things have big price
tags and others don’t. (“We would buy expensive
ketchups to eat with our Kraft dinners”.)

As | listen to this song, | hear it as a call to pursue
my passions, the things | love and the things | love
to do. Often, our truest passions emerge in
childhood, but then get squelched by real life
pressures or expectations. At the age of 12, |
actually worked the local tobacco fields in order to
earn enough money to buy my first adjustable 35mm
Minolta. Oh, the freedom to use all those features

to really capture the moments and expressions that

| had only dreamed about with my point and shoot.

I’m sure many of you can share similar stories of
how your passion for photography at a young age
grew into a thirst (or maybe even obsession!) to
create images that make you happy and make your
subjects happy.

Then adulthood, marriage, and kids came along.
The financial pressure of “providing” left me with a
part-time photography position. | also had other
part-time jobs that helped “pay the bills”. As |
returned to photography full-time with the opening
of my new studio, the passion returned but the
realities of mortgage payments also drove the
business plan.

Understandable, for sure, but when financial

“President’'s Message” continued on page 30
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“Steve Kemp” continued from previous page
images.

While | was working at mastering my skills in the art
area, the studio started its transition to digital in
1998. It came with a razor sharp learning curve; not
only was it expensive in equipment and training
requirements, it took many hours of additional work
just to get a deliverable print from the first digital
cameras.

"When my job became a career”

Every new discipline (Dark room, Art room, Sales
room and finally the Camera room) | took on, aided
me in getting a fuller understanding of this profession
to best serve our clients. By entering print
competition and earning the PPA Degrees in each
of the areas | was able to learn and master each of
the three different disciplines - one at a time;

1) Master Artist (done with traditional skills of dyes,
pencils, air brush and oils on both the negative and
printed image)

2) Master of Electronic Imaging (Electronic or
Digital manipulation of both still and video images);
3) Master of Photography (use of the camera to
create and design images of merit worthiness).
Each of the above allowed the earning of the fourth
degree Photographic Craftsman (shared the
knowledge and skills through demonstrations and
lectures)

This progression of learning these skills helped me
develop a specific character or pattern of behavior
that produced a professional moral and mental
improvement in me both personally and
professionally.

Most all of the growth in my photography career has
been to fill a need at the studio, to improve the
quality of our product or to grow the business. | can
contribute much of my growth to the volunteering |
did with the WPPA. With each new chairmanship |
took on, | would first look at how | could do the job to
the best of my ability; this in turn forced me to step
out of my comfort zone, to learn new processes such

mail merge letters and forms, (which was new at
that time), to completing trade show contracts, to
welcoming new members to the WPPA. The year |
was the new membership chair, we had over 110
new members at the new member orientation. My
job was to share what WPPA was about, what we
had to offer, and to help them get more out of the
convention.

By the volunteering and participating in print
competition, | earned the Associate and Fellow of
Photography Degrees from WPPA, became an
International Juror of Photography, served as your
president and chaired majority of the committees, |
learned and grew every step of the way.

"What Hall of Fame means to me"

Being inducted in to the WPPA Hall of Fame is still
sinking in. About two weeks after receiving the
award Mr. Bob Fehrenbach called to welcome me to
this "elite" group. He shared with me his memories
of receiving his hall of fame. His call brought tears to
my eyes; someone that | have respected for so
many years would take the time to call me, made
me realize what a great honor this is. So many
people helped me get here, | don't know where to
start saying thank you. A huge "Thank You" goes
out to each one of you that have been a part of my

“Steve Kemp" continued on page 33






“Nate Peterson” continued from previous page

their studios to their homes. | liked the idea, but
didn’t like the loss of commercial exposure. So we
figured out a way to make it work the opposite way,
living in the commercial space instead. And not
having a two acre yard to find time to mow every
week through the busy season is a welcomed
change. We have since purchased and moved in
the local frame shop and hired a part-time framer,
Sally, and a full-time graphic artist, Allie, on staff.

NP Design &

Photography

specializes in

contemporary

high school

Senior

portraits,

sentimental

family portraits,

commercial

product

photography

and edgy

sports images.

We believe

that a portrait

is more than a

picture of

someone,

but rather an artistic expression of who that person
truly is. Therefore, we pride ourselves in creating
beautiful and artistic portraits, while providing a
first-class memorable experience, custom designed
from the beginning to best suite our clients’ goals.

Recently | was accepted by Professional
Photographers of America (PPA) to be a platform
speaker at ImagingUSA 2018 in Nashville, TN. | will
be speaking on our studio’s unique approach to the
Senior Portrait Experience that helps ensure a

win-win for both the studio and the clients that we

serve. Dubbed ‘The Grand Experience,’ we look at

the Senior Portrait Experience in much the same

way a successful wedding photographer does a

wedding experience. We include an album with

each session experience that tells the complete

story of who that young person is at this stage in

their life. This process ensures we do not spend a

great deal of time and energy creating piles of

images that never get used in search for only a few.

It also locks in @ minimum investment on the client

L} end, Creating
sustainability
for the studio.
And in the
end, the
clients
receive a
beautiful, high
quality,
custom
designed
album to
keep as a
memento for
years to come.
And they don’t
stop there.
We still

“SCC Family” by Nate Peterson creat? Wa'II
art, gift prints

and other portrait products for them as well.

Awards and degrees are a large part of my success i
n photography. A lot of the time, we think living in a
smaller community is a detriment, however, {'ve
learned after comparison with some of my friends in
the Twin Cities, that small-town community
atmosphere is actually an advantage. We have a
local Newspaper. Community news travels fast. And

“Nate Peterson” continued on page 7






“Nate Peterson” continued from page 7

and each player was photographed individually at
the studio to allow for the best edge light and cut
out and assembled in Photoshop. The school has
a 12-foot version of the poster hanging in the
wrestling
room, along
with the 100
WHCC
poster prints
that were
distributed
around their
school and
community.
Two other
sports team
posters,
“Katie’s
Team”, a
girls hockey
team, and
“SCC
Family”, a
girls
basketball team, were done in similar fashion to the
wrestling poster. Both scoring 81 at district judging.
The fourth image, called “Agave Mafia,” is a similar
style, but this was done for a local restaurant, who's
owner was inspired by the sports posters he had
seen and wanted something “cool like that.” The
entire restaurant staff was told to make
arrangements to come into the studio across three
various appointment windows that | was set up for
them. The restaurant has an attitude about them,
and wanted to show how they’re a family, so we
were inspired by The Sopranos. 500 posters are
printed and distributed to their clients as a holiday
gift each year. This was the third time we've done
something like this for this client. These posters are
not only great for artist case print entries, but they

are huge marketing opportunities.

Being a part of WPPA has been a welcoming
experience from the beginning. | remember my
second time showing up and everyone at the
registration
table
recognized
me coming
down the
hall. “How
was this?" |
thought.
“I've only
met them
one other
time and
that was a
while ago?”
That's the
kind of
people that
make up the
WPPA. It's
not only
about the
education and competitions, but it's about the
relationships you build over time spent together. It,
much like that small town, is a community all it's
own. | attribute a major portion of my growth and
success to WPPA and it's people. I'm grateful that

| was introduced to the organization so many years

“Agave Mafia” by Nate Peterson

ago, and | look forward to staying involved and
paying it forward by mentoring future members for
years to come.

If | had one last piece of advice to offer about
confidence and the photographic industry, | would
have to ask you if you've ever been professionally
photographed yourself? | don’t mean your camera

“Nate Peterson” continued on page 9















“Chris Vander Velde" continued from page 12

Although | offer a studio pet session to create an image suitable for painting, about half of all the images |
paint are created from snapshots provided by the client. The base image for Mr. Schnoodle was taken
when this dog was still a puppy. The owner chose this image because it reminded the family of a time
when this now aging dog was once full of energy and mischief. In the consultation session, the client
expressed a desired color palette for the finished product and a more refined look to the shaggy dog.
Through the painting process, | was able to adjust colors, textures and background to create the image
the client was envisioning.

by Chris Vander Velde

“Hypnotized”
by Chris Vander Velde

The image of this young Mastiff was taken during her family’s outdoor portrait session. Intrigued by the
squeaky noises and whistles | was making to keep the children’s attention for the portrait, the puppy ran up
to me with such a puzzled look that | couldn’t resist getting the shot. Afterwards, | knew it was an image
that deserved to be painted. The finished canvas is an amusing image that goes well with the relaxed,
whimsical décor of this family’s home.

“Chris Vander Velde” continued on next page
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*Chris Vander Velde” continued from previous page

Have you heard the saying “a face only a mother could love™? Well often that is the case with dogs, this
one especially. This scruffy, nervous dog is adored by his humans but was a bit challenging to
photograph. The owner left the studio, apologizing profusely for her dog’s snarling, growling and bad
behavior. Even as | reassured her, she was convinced there wouldn’t be a single image suitable for
painting. Imagine her surprise when she saw the final image of her scruffy little boy looking as if he was
freshly groomed and well behaved. Her words to me as she left the studio were, “Thank you for seeing
him through our eyes. He is so handsome”. It's comments like these, that make it worth the time & energy

it takes to create a painting. ¢

“Mama Says I’'m Home” by Chris Vander Velde
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“Kathleen Caylor” continued from previous page

photo would be the one | took as a 6-year-old kid at
the zoo because you can see the animal |
photographed, and that was all | cared about at the
time. | succeeded in high school because the
yearbook used more of my images than anyone
else’s. | succeeded in college because | got a job in
photography. I've succeeded in professional
competitions when the judges gave me high scores.
I've succeeded when a client tells me her
adolescent daughter admits that she actually is
pretty, all because I've created a collection of images
that showcase her best angles and expressions.

My definition of success depends on the goal | have
in mind at the time. A big goal right now is just
paying the bills. Sigh. | didn't think I'd still have to
be working so hard at this stage in my career.

-How/when did you become involved with the
Wisconsin Professional Photographers Association?

| started my career at Turba Photography in
De Pere, WI, and Jerry Turba paid for my WPPA
membership starting in 1991.

-How has being involved with the WPPA changed
your life?

| have learned SO MUCH from the speakers and
the other members over the years! | wouldn’t have
created many of my competition images if it weren’t
for having a venue to show them. The WPPA has
pushed me to continually improve myself. Plus, |
met my husband at one of their meetings.

-What is your family like and how have they affected
or inspired your photography?

My brother-in-law Carl Caylor is a professional
photographer too. Two of us in one family! We run
separate businesses though, in different cities. It was

nice to eventually find a husband who grew up with
a brother who is a photographer. When we met, |
didn’t have to explain everything | did as an artist;
he just accepted it. He was used to living with a
crazy person already.

-1 read that you work from your home, what kind of
advantages or disadvantages has this afforded you?

I've been working from my home since 1998. My
dining room was my studio when | started my own
business. We put an addition on the house in 2005
as dedicated studio space. | hate driving in rush-
hour traffic. | almost never have to do that anymore,
so that’s good. The disadvantage is that | never

get away from work. Here it is, midnight, and I'm
still in my office taking care of email. This is not
unusual. | work all the time. There’s always just
‘one more thing” to be done.

-What do you like to do outside of photography?

There are three main activities in my life at this
stage. 1. Work. 2. Take care of my family. 3. Sleep.
However, | can only do two of the three activities
well at any given time.

-Is there any advice you can give me as an
aspiring photographer?

Learn the business — not just the art. Sales,
marketing, and accounting are crucial to making a
living at this. Otherwise it's just a hobby.

This is a highly competitive field. Everyone knows a
friend who will photograph for free. If you want to
make a living, you've got to be so good at it that
people will pay you their hard-earned money for
your art. But, they won’t do that if they don’t know
you exist. You've got to do the marketing too!

“Kathleen Caylor” continued on page 19
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“Kathleen Caylor” continued from previous page .

“Glitter Girl” was part of a senior " G/’”e" Girl”
photo session. | was just trying to !

do something eye-catching and

by Kathleen Caylor

different.

This image did not merit, and | will
probably replace it before | send my
case to IPC judging. | guess it's just
too busy for a competition print, but
it looks great in my marketing! .

Tree People is not my original
concept, but it is my interpretation
and execution.

-
- oF Caylor
«Tree People” by Kathleen y

My customer came to me with the idea. He wanted to do an anniversary portrait with his wife, but he asked
for something different and artsy. He wanted their faces to be part of the same tree, her face merged with
the branches and his with the roots.

When he asked me what it would cost, my first thought was, “How much you got?” But instead | asked

“Kathleen Caylor” continued on page 21
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